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Consumers’ Opinions Toward Murrah Buffalo Milk Consumption in Bangkok
Metropolis
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Abstract

The purposes of this research were to study (1) Individual factor of Murrah milk consumers
in Bangkok Metropolis ~ (2) Behavior of Murrah milk consumers in Bangkok Metropolis  (3)
Knowledge and attitudes toward Murrah milk consuming of Murrah milk consumers in Bangkok
Metropolis (4) Opinions toward Murrah milk consuming of Murrah milk consumers in Bangkok
Metropolis (5) Problems and suggestions for Murrah milk consuming.

The population in this study was a number of 1,250 Murrah milk consumers. (From the
consumers’ survey during 15 September — 15 October 2012) Sample size was determined by Taro
Yamane 1973 formula with error tolerance of 5%. By accidental sampling, 303 Murrah milk
consumers were selected as samples. Questionnaire was the research instrument. Statistics used
included frequency, percentage and standard deviation.

From the study, it was found most of the samples, 60.7% were male with the average age at
31.61 years. 73.9 of them were students who graduated bachelor degree level. Their average income
was 34,928.71 baht/month. The average Murrah milk consumer in their household was 1.70 persons.
The average age of household consumer was 30.22 years. From behavior of Murrah milk consuming,
it was discovered the highest average frequency of Murrah milk consuming was 5.18 days. The
average frequency of consuming was 1.11 time/day. 56.8% of them drank in the morning. 66.3% of
them usually consumed the same quantity of Murrah milk everyday . 72.9% of them obtained source
of Murrah milk information from friends. The main reason for Murrah milk consuming of the majority
80.9% was for good health. Individual or influencing source over decision to buy Murrah milk, 60.4%
of them said it was they themselves. The average expense was 277.26 baht/person. The average
expense of average family was 1,503.10 baht/month. Most of them consumed fresh milk. 42.9% of
them found themselves healthier after they consumed Murrah milk. Most of them, 89.2% bought
Murrah milk from Murrah House Shop. 55.4% of them rated access convenience to buy Murrah milk
at medium level. Knowledge in all kinds of fresh milk consuming by 57.1% of most of the sample
group was at the highest level. Attitude towards Murrah milk consuming was at the highest level with
the average value 4.46. Viewpoint over Murrah milk consuming under current circumstance was found
at the highest level; products aspect (average value 4.33), price aspect (average value 4.29), sale
promotion aspect (average value 3.97) and sale distribution aspect (average value 3.86). Problems on
Murrah milk consuming; in terms of milk, most of the sample group 88.5% encountered short expiry
date. They could not keep the milk in longer period. In terms of price, Murrah milk price was higher
than other kinds of milk. In terms of sale distribution, Murrah milk was available only in a few
commercial shops, but unavailable in general supermarkets. In terms of sale promotion, they
encountered problems on none of products distribution, or in minimarts. Most of the samples, 89.2%
suggested public relations on the benefit of healthy Murrah milk be widely publicized.
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